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PARCO Corporate Mission

The Concept Behind Our Name

PARCO Group Long-term Vision

Creating welcoming, forward-thinking, innovative spaces that 

provide an enjoyable experience for customers and help  

our tenants prosper.

our company name, Parco, is the Italian word for “park.” Like a park, each Parco 

location is a space where people come together to share time and space, where they 

can relax and have fun.

our corporate Mission is “creating welcoming, forward-thinking, innovative spaces 

that provide an enjoyable experience for customers and help our tenants prosper.”

the “main characters” at each Parco location are the people who gather there, that 

is, customers and retail shops. the role of Parco as a company is to create stores that 

customers want to visit, and then visit again, and to strengthen the link between retail 

shops and customers.

our employees are constantly seeking to create new value that surpasses what 

customers expect in order to provide a space where people can feel happy and inspired.

A business group that prospers in urban markets
—designers of unique offerings for 24/7 urban life

—creative drivers of urban evolution
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Cautionary Statement About Forecasts
Descriptions related to future prospects in this report are based on our 
targets and forecasts and are not intended to provide any assurance or 
guarantee. Please use this report with the understanding that future 
earnings of PARCO may differ from our current forecasts.

From the fiscal year ended February 2018, PARCO has adopted the 
International Financial Reporting Standards (IFRS) in place of the 
previous Japanese standard. Previous years financial results that were 
announced under the Japanese standard have been restated to conform 
with IFRS. Refer to the Investor Relations section of the PARCO website 
for more detailed information concerning financial reporting.

www.parco.co.jp/en/ir/

Refer to the CSR section of the PARCO website for detailed information 
concerning ESG.

www.parco.co.jp/en/csr/

“PARCO Integrated Report 2018” was compiled and edited with refer-
ence to the “International Integrated Reporting Framework” propagated 
by the International Integrated Reporting Council. In addition to the 
content found in previous reports, this latest report contains content 
describing non-financial business value, such as an explanation of the 
cycle of business activities labeled the “PARCO Group Value Creation 
Process” and insight into the corporate governance system that 
underpins business.

The cover for this year’s report was produced by Cap, a design office 
involved in PARCO campaign posters and seasonal catalogs, as well as 
high-quality design advertising.

The image is a close-up of the white section of the Shibuya intersec-
tion, with the texture of the indented white lines like wrinkles. These 
represent the embryonic form of PARCO and Tokyo, which are soon to 
undergo a major rebirth. 

PARCO Group Long-term Vision


