PARCO Corporate Mission

Creating welcoming, forward-thinking, innovative spaces
that provide an enjoyable experience for customers and
help our tenants prosper.
The Concept Behind Our Name
Our company name, PARCO, is the Italian word for “park.” Like a
park, each PARCO location is a space where people come together to
share time and space, where they can relax and have fun.
Our Corporate Mission is “Creating welcoming, forward-thinking,
innovative spaces that provide an enjoyable experience for
customers and help our tenants prosper.”
The “main characters” at each PARCO location are the people who
gather there, that is, customers and retail shops. The role of PARCO
as a company is to create stores that customers want to visit, and
then visit again, and to strengthen the link between retail shops
and customers.
Our employees are constantly seeking to create new value that
surpasses what customers expect in order to provide a space where
people can feel happy and inspired.

Cover Design
The cover for this year’s report was produced by Cap, a design office
involved in PARCO campaigns and seasonal catalogs, as well as
high-quality design advertising.

Comment from the Designer
PARCO seems to have a magical appeal that entrances people no
matter how the times change, and I wondered, what is this magic?
The cover design renders this exciting sense of curiosity as vivid,
prismatic colors and tries to see through from the distinctive silhouette of Shibuya PARCO’s outer walls.

PARCO Group

Fulfilling the Social Roles of the PARCO Group
In November 2019, the 50th anniversary year of the opening of Ikebukuro PARCO
in 1969, Shibuya PARCO was reborn as a wholly unique next-generation commercial
facility that communicates to the world, embodying the evolution of our three social
roles, PARCO’s point of origin, which are “Incubation,” “Urban Revitalization” and
“Trends Communication.” Shibuya PARCO is an environment- and community-friendly
commercial space, maintaining walkability for pedestrians, creating appealing
outdoor spaces with a rooftop park and 3D street, and deploying an energy management system and state-of-the-art equipment. Beyond the bounds of typical
commercial facilities, Shibuya PARCO relates and creates with designers, creators and
other producers, conducting new initiatives to generate new inspiration, offering the
value of joyful experience, and communicating information with a global reach.
In 2020, the PARCO Group is entering a new stage for its next 50 years. In
November 2020, Shinsaibashi PARCO is scheduled to open, which will maximize
Group synergies, and we plan to further accelerate the evolution of PARCO’s point
of origin. Under a new corporate system, we will further evolve by fulfilling the
social roles of the PARCO Group with a focus on these next 50 years. Expect the
best of the PARCO Group as we work to grow sustainably.
September 2020

Representative Director,
President and Executive Officer
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SOCIAL ROLES OF SHIBUYA PARCO

We are promoting the evolution of three social roles at Shibuya PARCO to
be a wholly unique next-generation commercial facility that communicates
to the world.
Since opening in 1973, Shibuya PARCO has engaged in “Incubation,” “Urban Revitalization,” and “Trends Communication,” which constitute PARCO’s point of origin, and played an important part in Shibuya’s development, stimulating
the district while also receiving stimulation from it. These three initiatives are PARCO’s DNA, our point of origin, and
also constitute our commitment to continual evolution. The new Shibuya PARCO opened in November 2019, the 50th
anniversary of the opening of Ikebukuro PARCO in 1969, to effect the further evolution of these three social roles for
the next 50 years and become a wholly unique next-generation commercial facility that communicates to the world.
The new Shibuya PARCO is comprised of highly individual, highly appealing shops on the five building blocks of “FASHION,”
“ART & CULTURE,” “ENTERTAINMENT,” “FOOD,” and “TECHNOLOGY,” not only meeting existing needs but actually
creating new demand by offering new consumption options and values.
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Three Social Roles

Incubation

Urban Revitalization

Trends Communication

A new generation always follows the emergence of dynamic new talent. At the PARCO
Group, we will continue to tirelessly identify,
encourage and grow alongside new talent a
process we call “Incubation.”

Leveraging a wealth of expertise in store
development, PARCO pursues store operations, new development, and property
renovations that contribute to the advancement and prosperity of towns and cities. To
this end, we will contribute to appealing
urban revitalization that strives for spaces
where people can gather, share time and
space, enjoy themselves and relax.

PARCO produces quality cultural events in
Japan and abroad, proposing options for
enriching lifestyles. Utilizing advanced ICT,
we are promoting steps to enhance services for delivering new enjoyment and
cultivate communication.

Five Building Blocks of Shibuya PARCO
1. FASHION
We redefine and propose the fun and compelling
interest of fashion to customers and aim to be
a building where the world’s fashionistas can
enjoy themselves.

2

2. ART & CULTURE
Along with nine shops with onsite galleries, art
and culture are featured in a variety of forms
throughout the space.

4. FOOD

5. TECHNOLOGY

Food is a crucial part of the building’s charm,
and its eateries and other establishments have
been selected based on the concept of “a place
to gather, form a community, and enjoy time
and space.”

Shibuya PARCO presents new ways of communicating and new paradigms in shopping for
consumers in the digital age.

PARCO Group

3. ENTERTAINMENT
Quality entertainment is served up via a diverse
range of entertainment venues on the premises.
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1. FASHION
PARCO-Selected Sales Floors

PARCO produces store interiors and furnishings and maintains an infrastructure conducive to new store
openings by having group cash registers, shared fittings and other shared accoutrements. Such
PARCO-selected sales floors serve as incubators for the next generation of fashion designers and brands.
4F PORT PARCO

GEYSER PARCO’s name and the art
direction for its logo and visuals were
the work of YAR, a creative studio led
by YOSHIROTTEN, an art director with
a wide range of activities. The word
“geyser” aptly expresses the brand’s
individuality and dynamism.

The PORT PARCO logo was designed by the contemporary
design studio we+. “Port” as both noun (a harbor) and verb
(to carry) express the image of fashion being carried from this
location to customers.
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3F GEYSER PARCO

2. ART & CULTURE

B1F GALLERY X
From art and culture to anime, gaming and music, GALLERY X
showcases the new and interesting beyond borders through
edgy, PARCO-selected curation.

4F PARCO MUSEUM TOKYO
We create exhibitions of new things and concepts from unique
borderless and genre-less perspectives in art, design, fashion
and sub-culture from young talent here and abroad and artists
in the vanguard globally. Along with providing enjoyment to
visitors, the museum, which is directly managed by PARCO,
communicates culture
throughout Japan and to the
world. The opening exhibition
was AKIRA ART OF WALL.

2F 2G
2G is a shop with a novel format created jointly by top-flight
producers in three formats; the gallery is by NANZUKA, the
boutique, by Motofumi “POGGY” Kogi and Daytona International, and the art toys, by MEDICOM TOY.

STAKEHOLDER’S MESSAGE
PARCO MUSEUM TOKYO opened on
the 4th floor of Shibuya PARCO in
November 2019. The museum, which
is positioned as a PARCO center for
promoting and communicating
culture, holds various self-produced
exhibitions on art and culture, which
Yuta Wada
PARCO as a company has long
Promotion Department
valued. The Promotion Department,
of which I am a member, produces exhibitions held at the
museum and at PARCO locations throughout Japan. I feel
in a really tangible way that our corporate culture allows
us to take on the challenge of whatever is interesting and
appealing. There is no greater joy than when large
numbers of customers visit an exhibition I’ve been
involved in producing.
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4. FOOD

B1F CHAOS KITCHEN

PARCO Theater, the core of PARCO’s cultural promotion, has
been reborn as a premium theater with all top-grade seating.
The opening lineup through May 2021 features a rich variety
of productions by an extravagant group of creators and
actors. The yearly lineup of
plays will continue to be
100% self-produced to provide the experience of
authentic theater.

On the concept of “food, music and culture,” CHAOS KITCHEN
offers a chaotic dining zone with a diverse variety of eating
and drinking establishments, from the new format of a
famous restaurant with a Michelin Bib Gourmand rating to an
udon noodle shop, wild game
and insect eatery, old-fashioned coffee shop and a mix
bar, as well as a record shop
and festival merchandise shop
for added spice.
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5. TECHNOLOGY

1F AKIRA ART OF WALL -INVISIBLE ART IN PUBLICAKIRA ART OF WALL, which was originally displayed on the
fencing temporarily surrounding Shibuya PARCO when it was
under construction, has been
restored in the form of 3D
data. A special exhibition was
held for four days that allowed
people to view the art using
an augmented reality app.

5F PARCO CUBE
As an omnichannel shop that fuses offline and online, PARCO
CUBE’s in-store inventory is limited to strategic products but
it also sells a range of other products online. Some stores
have CUBE MIRROR, which displays video from a camera with
a time lag of a few seconds to allow customers to see how
they look from behind, which is generally difficult to see.

©MASH・ROOM/KODANSHA ©KOSUKE KAWAMURA

5F SHIBUYA XR SHOWCASE
This virtual showcase displays creative 3D content that seemingly comes to life when viewed using a smartphone app or
through special augmented
reality (AR) glasses. Exhibitions could be viewed on a
smartphone, and for a limited
time a viewing service was
also offered using a headmounted display.

CUBE MIRROR

New Customer Communication
 eployment of “temi” Autonomous
D
Robots

The personal robot assistant “temi,” which
uses autonomous control with an AI assistant
function, has been deployed on a trial basis
to BOOSTER STUDIO by CAMPFIRE, an AI
showrooming store.

9F NEWVIEW EXHIBITION 2019 -DIFFUSIONWe held an exhibition of virtual reality works that allowed visitors to experience the fruits of
the NEWVIEW project, which aims at discovering and developing creators who design virtual
reality space.

STAKEHOLDER’S MESSAGE

Masahiro Yamaguchi
Psychic VR Lab Co., Ltd.
Representative Director
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The series of initiatives using STYLY drew a big response from Japan
and abroad. In the not-so-far-off future, most people will be leading
their daily lives clad in virtual space using mixed reality glasses as a
part of their lifestyles. How we shop and the forms fashion takes are
also going to change immensely. The ultimate happiness for me is
spending time seeking out and creating the next generation of culture
being birthed by technology together with Shibuya PARCO and everyone who gathers there.
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Architecture Incorporates Shibuya the District and PARCO’s Social Roles, Its Point of Origin

Inspired by Shibuya’s characteristic hills and streets, the building has pathways and stairs that start at Spain Hill and
spiral up and around to the 10th floor to create a 3D street. The 3D wall forms on various planes are conceived on the
theme of “accumulations of rough stone.” The differing forms and materials (ideas and talents) captivate one another
and form a single mass, expressing the inducements of incubation and innovation. As a next-generation environmentally
friendly building, Shibuya PARCO has been selected by the Ministry of Land, Infrastructure, Transport and Tourism as a
“Leading Sustainable Building Project (CO2 Reduction Leader)”.

10F EVENT SPACE ”Garden Stage”

Outdoor plaza and elevated walkway

The 3D street up from Spain Hill has entrances to stores on
each floor to create a space for enjoying shopping as if walking the streets of Shibuya. It also has rest spaces and seasonal
plants so people have places to get together and relax. Moreover, the 3D street provides access to the Garden Stage,
where events are held.

The Shibukaru Festival, a celebration of young creators,
started on November 1, 2019, and the annual music event
Shibukaru Rooftop Festival Twinkle☆Session was held on
November 26. Four groups of artists, each with great personality, performed against the glittering neon of the high-rise
district, Shibuya’s dynamic streetscape, and the night sky.
[ Artists Appearing ]

Chiaki Sato TAMTAM
Mom xiangyu

Nakashibu Street

Organ Hill
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Penguin Street

et
Stre
ori
n-d
Koe

Nakashibu Street

This pedestrian walkway is open 24 hours and connects Penguin Street and Organ Hill. Both sides of the walkway, which
has a vaulted atrium-like ceiling, have art windows at the
second floor level that display impactful artwork.

uya
Shibation
St

CONTRIBUTION TO THE LOCAL COMMUNITY
THROUGH REDEVELOPMENT

9F CREATIVE STUDIO
CREATIVE STUDIO was established to develop talent capable of
fostering a future-oriented creative industry. SUPER DOMMUNE,
a music and culture streaming studio with a global reputation led
by Naohiro Ukawa, and GAKU, a creative school for pre-teens
and teenagers, are both located onsite, creating a platform for
all-ages participation, children to adults. In addition, this floor
also houses the relocated offices of Future Design Shibuya, a
general incorporated association led by Shibuya City that collaborates with industry, government, academia and private organizations in new formats to maximize synergies and discover creators
for the next generation.
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About the PARCO Group
The PARCO Group is comprised primarily of PARCO CO., LTD., whose main business is the PARCO Complex
Business Group, which manages commercial facilities, and which also develops the Business Format Creation
Business Group to strengthen and expand the real estate business, as well as the Entertainment Business,
New Business Promotion Group, Business Collaboration Group and Overseas Business; PARCO SPACE SYSTEMS
CO., LTD., which provides comprehensive solutions that include space creation and building management;
NEUVE A CO., LTD., which manages popular boutiques and specialty stores; and PARCO Digital Marketing CO.,
LTD., which provides web-related consulting and develops effective apps and services that utilize digital tools.

PARCO CO., LTD.
PARCO Complex Business Group
Business Format Creation Business Group
Real Estate Strategy Group
Entertainment Business
New Businesses Promotion Group
Business Collaboration Group
Overseas Business
Shibuya PARCO

PARCO SPACE SYSTEMS CO., LTD.
Provision of solutions based on space creation, operations, and management

NEUVE A CO., LTD.
H.I.S. The ROOM of journey
(Ikebukuro PARCO Main Building M2 floor)
Space design, display presentation, lighting design, and interior construction

PARCO Digital Marketing CO., LTD.

Development and operation of
retail stores for watches, glasses,
cosmetics, and men’s and ladies’
general merchandise

TiCTAC (Kinshicho PARCO 2nd floor)

Web / ICT utilization support to commercial facilities and
specialty store companies

Supporting new commercial space
fusing the real and the digital
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PARCO CO., LTD.

PARCO CO., LTD.
www.parco.co.jp/en/

As a commercial developer, PARCO CO., LTD. functions as a hybrid business model that combines retail
and real estate operations. On the retail side, the company seeks to improve the sales of each tenant by
enhancing the appeal of new shopping complex additions through renovation, attracting customers through
advertisement and sales promotion activities, and by offering detailed tenant support. On the real estate
side, it involves market surveys of store areas, planning proposals, tenant selection and environment design
that fit the concept, and store management. While focusing on the development and operation of PARCO
locations, the company promotes development of ZERO GATE and other new business models. It is also
actively involved in fostering new businesses and promoting overseas operations.

Equal Partnership
One of the main characteristics that distinguishes the PARCO
Group’s core PARCO Complex Business is our equal partnership with tenants. We view our tenants as partners with whom
we can grow and develop by virtue of our mutually shared

values. Through strong ties of trust with tenants, we build
win-win relationships in which the growth of tenant businesses
supports our continued growth as well.

Building “Win-Win” Relationships through Strong Ties of Trust with Tenants

Providing commercial spaces that
are welcoming, forward-thinking,
and innovative

Customer
Customers,
brand image

Customers,
shopping

Product sales

Reputation and trust

PARCO

Tenant
Equal partnership

924 companies/
2,178 tenants
(As of May 31, 2020)
* The number of tenants
excludes short-term contracts.

Profit Structure for the PARCO Complex Business and ZERO GATE Business
Under store lease agreements, the PARCO Complex Business
is responsible for advertising, sales promotion and other marketing activities. PARCO receives the gross sales that these
tenants generate through sales to customers as sales deposits.
After a certain period of time, PARCO pays tenants the amount
after deduction of commission and other items from the sales
deposits. This system has the advantages of eliminating the
risks of carrying inventories and bad debt. Commissions are
based on a declining rate system, with commissions fixed up to
an established reference sales amount and a lower rate applyPARCO Complex Business Profit Structure

ing beyond that reference sales amount. The establishment of
a reference sales amount hedges the risk of stagnant sales. The
application of a diminishing rate to sales offers advantages to
both the tenant and to PARCO. If tenant sales from customer
purchases increase due to the tenant’s sales efforts, the tenant’s
commission rate decreases. At the same time, PARCO’s commission income increases in terms of the absolute amount.
In contrast to PARCO-operations, in the ZERO GATE business there are no sales promotions at the complex level, and
profits come from rental revenue.

Advertising and sales promotion activities

Sales activities
Daily sales deposit

PARCO

Tenant

Sales from customer purchases

Customer

Payments after cancellation of
commissions and operation expenses

ZERO GATE Business Profit Structure
Property development

PARCO

Sales activities

Tenant
Rental fee

Customer
Sales from customer purchases

Corporate Profile 2020
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ICT for Enhanced Communication
PARCO is working to further enhance communication with customers by strengthening initiatives using information and communications technology (ICT). By establishing digital infrastructure
for our complexes we are enabling them to create new consumer experiences, make secure and comfortable shopping
even more fun, and provide a variety of enhanced services.
In online operations, we’ve developed a unique strategy for
customer relations management (CRM) that cuts across brickand-mortar and digital, using POCKET PARCO, our official
smartphone app, as a shopping and communication tool that
keeps us connected with customers 24 hours a day. POCKET
PARCO has a “My page” function for PARCO Points, our shopping points program, where customers can see their point
total, shopping history, rank by annual usage, and settlement
amount. In addition, POKEPARU PAYMENT, PARCO’s own QR/

PARCO official smartphone app

barcode settlement service, can be used with POCKET
PARCO, and when customers apply for our house credit card,
PARCO Card, through the app, they can use POKEPARU PAYMENT while waiting for their new card to arrive. (This service
has also been started as of September 2020 for PARCO Cards
not issued via the app and some Saison credit cards.) Moreover, POCKET PARCO provides information on PARCO shopping centers as well as unique entertainment information,
seasonal fashions, promotional content for regions where
PARCO is located and more via PARCO Journal, an owned
media channel. It also features Shop News, which is content
specific to individual stores presented as blogs written by shop
staff. POCKET PARCO is linked as well to PARCO ONLINE
STORE, PARCO’s official shopping site, which allows for a fun
shopping experience within the app.

PARCO Card and
POCKET PARCO linked

https://point.parco.jp/pocketparco/

What you can do on POCKET PARCO

See your rank and
point total!

8
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Fashion and
entertainment news
that can be read
in a minute

Recommendations
from shop staff
delivered!

Convenient and fun
shopping on the app!

PARCO CO., LTD.

Store Development by the PARCO Complex Business and ZERO GATE Business
In each market where PARCO shopping complexes open, we utilize a different store concept. In order to be able to respond quickly
and precisely to the constant changes in the environments of each location, we group the 17 shopping complexes* according to
function based on their target market characteristics. After categorizing a complex as either a City Complex or a Community Complex, the next step in building a robust revenue base is to optimize product composition and operation methods at each facility to
suit the applicable customer base.
We are promoting the diversification of development schemes, in the PARCO and ZERO GATE formats and in new formats, to
acquire sites in primarily urban areas where we have not yet opened complexes.
*Does not include Shinsaibashi PARCO scheduled to open in November 2020.

Sapporo PARCO ■ ■ Sapporo ZERO GATE

■ City Complexes
■ Community Complexes
■ ZERO GATE Business Group
■ Other New Formats

Sendai PARCO

Kyoto ZERO GATE

■

Dotonbori ZERO GATE
Matsumoto PARCO
■

Hiroshima ZERO GATE
Hiroshima PARCO
■
Fukuoka PARCO

■ ■■

Sannomiya
ZERO GATE

Shin-Tokorozawa
PARCO

Nagoya ZERO GATE

Hiroshima ZERO GATE2

■

■
■■
■

■■

Shizuoka
PARCO
■

Nagoya PARCO
Shinsaibashi ZERO GATE
Shinsaibashi PARCO

Urawa PARCO
Ikebukuro PARCO

■
PARCO_ya
Hibarigaoka PARCO
■
■
Kichijoji PARCO
Kinshicho PARCO
■ ■■
Chofu PARCO
■
■ ■
■
■■
Harajuku ZERO GATE
■
Tsudanuma PARCO
Shibuya ZERO GATE ■
Pedi SHIODOME
Kawasaki ZERO GATE

Shibuya PARCO

(Due to open in November 2020)

SAN-A Urasoe West
Coast PARCO CITY ■

PARCO Complex Business: City Complexes
PARCO will secure predominance in the market by providing well-informed, active urban consumers with relevant themes and topics, while
offering fashionable, innovative and enjoyable lifestyle propositions. We will also lay the foundation for new business by pursuing unique
collaborations with tenants, creators and companies in other industries.

Sapporo PARCO

Sendai PARCO

3-3 Minami-Ichijo Nishi, Chuo-ku,
Sapporo City, Hokkaido
B2F–8F
OPEN 24 August, 1975
https://sapporo.parco.jp

1-2-3 Chuo, Aoba-ku, Sendai City, Miyagi
Main Building: B1F–9F
OPEN 23 August, 2008
Sendai PARCO2:1F–9F
3-7-5 Chuo, Aoba-ku, Sendai City, Miyagi
OPEN 1 July, 2016
https://sendai.parco.jp

Corporate Profile 2020
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Urawa PARCO

Ikebukuro PARCO

11-1 Higashi-Takasago-cho, Urawa-ku,
Saitama City, Saitama
B1F–7F
OPEN 10 October, 2007
https://urawa.parco.jp

1-28-2 Minami-Ikebukuro, Toshima-ku, Tokyo
Main Building: B2F–8F
OPEN 23 November, 1969
P’PARCO: B2F–8F
OPEN 10 March, 1994
https://ikebukuro.parco.jp

PARCO_ya

Kichijoji PARCO

3-24-6 Ueno, Taito-ku, Tokyo
1F–6F
OPEN 4 November, 2017
https://parcoya-ueno.parco.jp

1-5-1 Kichijoji-honcho,
Musashino City, Tokyo
B2F–8F
OPEN 21 September, 1980
https://kichijoji.parco.jp

Shibuya PARCO

Kinshicho PARCO

15-1 Udagawa-cho, Shibuya-ku, Tokyo
B1F–10F

4-27-14 Kotobashi, Sumida-ku, Tokyo
1F–7F
OPEN 16 March, 2019
https://kinshicho.parco.jp

OPEN 22 November, 2019
https://shibuya.parco.jp

CLUB QUATTRO:
32-13 Udagawa-cho, Shibuya-ku, Tokyo
4F–5F
OPEN 28 June, 1988
www.club-quattro.com

Chofu PARCO

Shizuoka PARCO

1-38-1 Kojima-cho, Chofu City, Tokyo
B1F–10F
OPEN 25 May, 1989
https://chofu.parco.jp

6-7 Koyamachi, Aoi-ku,
Shizuoka City, Shizuoka
B1F–8F
OPEN 15 March, 2007
https://shizuoka.parco.jp

Nagoya PARCO

Hiroshima PARCO

3-29-1 Sakae, Naka-ku, Nagoya City, Aichi
West Building: B1F–11F
East Building: B1F–8F
OPEN 29 June, 1989
South Building: B1F–10F
OPEN 6 November, 1998
PARCO midi: 1F–3F
OPEN 27 March, 2015
https://nagoya.parco.jp

10-1 Hondori, Naka-ku,
Hiroshima City, Hiroshima
Main Building: B1F–10F
OPEN 9 April, 1994

Fukuoka PARCO

Stores Opening in Fiscal 2020

2-11-1 Tenjin, Chuo-ku,
Fukuoka City, Fukuoka
Main Building: B1F–8F
OPEN 19 March, 2010
New Building: B2F–6F
OPEN 13 November, 2014
https://fukuoka.parco.jp

Shinsaibashi PARCO

New Building: B1F–9F
OPEN 21 September, 2001
https://hiroshima.parco.jp

1-8-3 Shinsaibashi-suji, Chuo-ku,
Osaka City, Osaka
B2F–14F * Excluding the rooftop floor
Due to open in November 2020

* Images are renderings.
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PARCO CO., LTD.

PARCO Complex Business: Community Complexes
This category of complex does not merely market fashion but will make proposals that respond to regional needs by taking into account
such market characteristics as functionality and convenience. Facilities are multi-functional and multi-purpose, featuring a range of goods
and services from food, general merchandise, appliances, school supplies, to sports goods. Various activities such as community events will
be organized to attract customers from the local neighborhood.

Tsudanuma PARCO

Shin-Tokorozawa PARCO

2-18-1 Maebara-Nishi,
Funabashi City, Chiba
A Building: B1F–6F
B Building: B1F–6F
OPEN 1 July, 1977
https://tsudanuma.parco.jp

1-2-1 Midori-cho, Tokorozawa City, Saitama
PARCO: B1F–5F
Let’s: B1F–4F
OPEN 23 June, 1983
https://shintokorozawa.parco.jp

Hibarigaoka PARCO

Matsumoto PARCO

1-1-1 Hibarigaoka, Nishi-Tokyo City, Tokyo
B1F–5F
OPEN 8 October, 1993
https://hibarigaoka.parco.jp

1-10-30 Chuo, Matsumoto City, Nagano
B1F–6F
OPEN 23 August, 1984
https://matsumoto.parco.jp

ZERO GATE Business
PARCO has been producing and proposing urban lifestyles centered on fashion, culture, and a variety of other themes. Now, the ZERO
GATE business will propose new lifestyles and values based on the concepts of making a new beginning, or “ZERO,” followed by a “GATE,”
which symbolizes making an entry to an urban area.

Sapporo ZERO GATE

Shibuya ZERO GATE

3-15-1 Minami-Nijo Nishi, Chuo-ku,
Sapporo City, Hokkaido
B2F, 1F–4F
OPEN 26 February, 2016

16-9 Udagawa-cho, Shibuya-ku, Tokyo
B1F–4F
OPEN 16 April, 2011

Harajuku ZERO GATE

Kawasaki ZERO GATE

4-31-12 Jingumae, Shibuya-ku, Tokyo
1F–4F
OPEN 17 March, 2018

1-1, Ogawa-cho, Kawasaki-ku,
Kawasaki City, Kanagawa
1F–2F
OPEN 8 August, 2019

Nagoya ZERO GATE

Kyoto ZERO GATE

3-28-11 Sakae, Naka-ku, Nagoya City, Aichi
1F–3F
OPEN 10 October, 2014

83-1 Shijo Street Takakura Higashiiru,
Tachiurinakanocho, Shimogyo-ku,
Kyoto City, Kyoto
B2F–7F
OPEN 4 November, 2017

Corporate Profile 2020
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Shinsaibashi ZERO GATE

Dotonbori ZERO GATE

1-9-1 Shinsaibashi-suji, Chuo-ku,
Osaka City, Osaka
B2F–4F
OPEN 13 April, 2013

1-8-22 Dotonbori, Chuo-ku,
Osaka City, Osaka
1F–3F
OPEN 20 April, 2013

Hiroshima ZERO GATE

Hiroshima ZERO GATE2

2-7, Shintenchi, Naka-ku,
Hiroshima City, Hiroshima
1F–3F
OPEN 10 October, 2013

9-4 Hondori, Naka-ku,
Hiroshima City, Hiroshima
1F–3F
OPEN 10 September, 2016

Sannomiya ZERO GATE
2-11-3 Sannomiya-cho, Chuo-ku,
Kobe City, Hyogo
1F–4F
OPEN 14 September, 2018

Joint Project

Other

SAN-A Urasoe West Coast PARCO CITY

Pedi SHIODOME

3-1-1 Irijima, Urasoe-shi, Okinawa
Retail floors: 1F–3F
OPEN 27 June , 2019
www.parcocity.jp

1-9-1 Higashi-Shinbashi, Minato-ku, Tokyo
B2F–B1F, 2F
OPEN 16 February, 2005
www.pedi-s.com

(As of September 30, 2020)
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Parco Succeeds to the Real Estate Business (with Some Exceptions) of
Daimaru Matsuzakaya Department Stores Through Absorption-type Company Split
With its extensive expertise in development and operation of urban commercial facilities, PARCO has succeeded to the real estate
business (with some exceptions) of Daimaru Matsuzakaya Department Stores through an absorption-type company split in order to
consolidate the assets of the J. FRONT RETAILING Group and integrate its operation, management and development functions.
This transfer will enable the Group to make maximum use of PARCO’s business expertise, strengthen its business base and competitiveness as a retail and real estate business group, and further raise management efficiency. Going forward, PARCO will lead the
real estate business of the Group, promote joint development of stores, including large-scale commercial complexes, which was
difficult for the two companies to accomplish individually, and promote effective utilization of land and buildings owned by the
Group in order to further increase its corporate and brand value.

Major Facilities and Businesses to Be Transferred
Facilities and businesses already developed
Ueno Frontier Tower, BINO GINZA, BINO OKACHIMACHI,
BINO HIGASHINOTOIN, Comterrace Okachimachi,
Comterrace Higashi-Shinsaibashi, Cross Ginza,
Cattleya Plaza Isezaki and others

32

Properties and businesses to be developed in the future
The north wing of the Daimaru Shinsaibashi store, property
at 3 Nishiki, Naka-ku, Nagoya City (planned), Nihon Seimei
Sakae Building and others

15

in total

in total

Object of the Succession

J. FRONT RETAILING

Daimaru Matsuzakaya Department Stores

PARCO

Real Estate Business

(Facilities related to department stores)

Real Estate Business

Succession

Ueno Frontier Tower

Property at 3 Nishiki, Naka-ku, Nagoya City (planned)

Opened on November 4, 2017

Due to open in 2026

Courtesy of Mitsubishi Estate Co., Ltd.

This new commercial facility combines the comprehensive
strengths of the PARCO Group and the operational assets of
J. FRONT RETAILING. As the companies’ first joint project,
PARCO_ya occupies the first through sixth floors.

The facility will be in the heart of the Sakae district on Otsu-dori
avenue, home to many large commercial complexes and
street-level establishments, including Matsuzakaya Nagoya,
Nagoya PARCO and Nagoya ZERO GATE. The project will play
a leading role in increasing the appeal and vitality of the district while generating synergies with other Group properties.
Corporate Profile 2020
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ENTERTAINMEN T
PARCO Entertainment Since its establishment, PARCO has actively introduced new cultural offerings in the
fields of theater, music, and art through our Entertainment Business, contributing to enriching the lifestyles of our
customers. We produce varied, highly appealing content from the standpoints of theater, music, movies and publishing.
In addition to multi-media productions, such as DVD and book versions of this content, and organizing collaborations,
we also offer entertainment with real emotion and discovery. By communicating information on trends and creating
added value through our Entertainment Business, we are contributing to the further improvement of our corporate
brand.
Theater

Plays, musicals, dance performances and other productions are staged at
PARCO Theater (Shibuya PARCO 8th floor) and other theaters around the
country. Quality works are produced with talented creators and highly
appealing actors.

PARCO Theater
Opening series
Three Consecutive Works
by Koki Mitani

https://stage.parco.jp/

Second
PARCO MUSIC STAGE
“Koki Mitani’s Show Girl” (Social Distancing Version)
Monday, July 27 to Friday, August 7, 2020
Venue: PARCO Theater

First
“Daichi” (Social Distancing Version)
Wednesday, July 1 to Saturday, August 8, 2020
Venue: PARCO Theater

Screenplay, lyrics, composition, direction: Koki Mitani
Choreography: Kenichi Honma
Music, arrangement: Kiyoko Ogino
Cast: Jay Kabira and Sylvia Grab
Performers: K
 iyoko Ogino (piano), Shigeki Ippon (bass) and
Ryoichi Kayatani (drums)

Screenplay and direction: Koki Mitani
Cast: You Ooizumi, Koji Yamamoto, Ryo Ryusei,
Hideo Kurihara, Takashi Fujii, Tatsuomi Hamada,
Yuta Ozawa, Marie, Kazuyuki Aijima, Kazuyuki Asano
and Kazunaga Tsuji

PARCO STAGE @ONLINE
Third
Mitani Bunraku “Much Ado about Love Suicides”
Tuesday, August 13 to Tuesday, August 20, 2020
Venue: PARCO Theater
Screenplay and direction: Koki Mitani
Cast: T
 akemoto Chitosedayu, Toyotake Rosetayu,
Toyotake Mutsumidayu, Toyotake Yasutayu,
Tsuruzawa Seisuke, Tsuruzawa Seishiro, Tsuruzawa Seijyo,
Tsuruzawa Seiko, Yoshida Ichisuke, Yoshida Tamaka,
Kiritake Montomi, Kiritake Monhide, Yoshida Tamase,
Kiritake Monyoshi, Yoshida Tamasyo, Yoshida Tamayo,
Yoshida Minotaro, Yoshida Tamahiko, Kiritake Kansuke,
Yoshida Tamamichi, Yoshida Minoyuki and Yoshida Minohisa

The PARCO STAGE @ONLINE project was commenced to communicate the appeal of the theater and other live entertainment online.
Responding to people’s desire to see, participate, know more about,
and see a bit behind the
scenes of the theater, we
stream a variety of content,
providing aficionados of plays
and musicals an enjoyable
experience and people who
have never stepped foot in a
theater the opportunity to
develop a new love.

https://stage.parco.jp/blog/detail/2335

Content Development
We collaborate with other departments on a wide range of entertainment-related projects, such as gallery planning and
management, collaboration cafes with artists and anime characters, and exhibitions.

Collaboration Cafe “THE GUEST cafe & diner”
PARCO develops cafes tied in with various content such as popular
characters, films and anime. Featuring themed menus, the cafes
enable customers to engage in the unique worlds of particular works.
There are now three* in operation around the country. In 2020, we
opened a second collaboration cafe with Jibun Tsukkomi Kuma, an
illustrated bear that is popular as a LINE creators’ sticker. On the
theme of coffee shops and bars, the inside is decorated with illustrations drawn specifically for the cafe, which also features an original
menu brimming with the personality of
the character that is both fun to look at
and delicious to eat from. The exclusive
cafe merchandise, perfect as a gift or for
commemorating one’s visit to the cafe,
were also very well received.
* Ikebukuro PARCO, Nagoya PARCO and
Shinsaibashi 161
©nagano/©Anova
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“TOKYO PARADE goods & cafe” Food Entertainment
“TOKYO PARADE goods & cafe” on the Shibuya PARCO 6th floor
conveys new forms of food entertainment to foster uniqueness and
distinctiveness found nowhere else. Focused on the authentic, it
serves as a sacred rendezvous point for fans and content. Its first
project after opening was a cafe called U-FES. FOOD PARADE, a
collaboration with the video creator festival U-FES. Menu items
devised by 19 groups of creators were reproduced in realistic form
and original merchandise and other products also developed.

PARCO CO., LTD.
Entertainment

CLUB QUATTRO
We operate four “CLUB QUATTRO” venues in
Shibuya, Nagoya (Nagoya PARCO East Building
Music
8th floor), Hiroshima (Hiroshima PARCO Main
Building 10th floor), and Umeda. The club books up-and-coming Japanese and international artists and offers a top-quality
live music experience. In addition, QUATTRO LABO, a music
cafe and dining bar produced by CLUB QUATTRO, operates as
a relaxing cafe during the day and a bar for leisurely listening
to records at night.

CLUB QUATTRO provides
quality live music across
genres and across the Japanese/Western divide. It is
famous as a springboard for
new recording artists, both
Japanese and international,
having hosted many artists at
an early stage in their careers
who later went on to play at
even larger venues.

QUATTRO LABO
QUATTRO LABO (Shibuya PARCO 1st basement floor) is a music cafe
and bar produced by CLUB QUATTRO. The space features large
handmade speakers, the face of the establishment, and is surrounded
by a collection of over 3,000 records, a place for enjoying both food
and music. As a casual cafe during the day and a discerning music bar
at night, customers can spend a relaxing time bathed in the acoustic
warmth of LP records.

Movies

www.club-quattro.com

PARCO operates the movie theaters WHITE CINE QUINTO (Shibuya
PARCO 8th floor) and CINE QUINTO (next to Shibuya LOFT), conducts film distribution, investment, acquisition and production,
and shows a wide range of Japanese and international works.
CINE QUINTO: www.cinequinto.com/shibuya/
WHITE CINE QUINTO: www.cinequinto.com/white/

“The Addams Family” Distributed by PARCO

https://quattrolabo.com/

Culture Dissemination Center and Art Space
“GALLERY X”
GALLERY X opened at Shibuya PARCO 1st basement floor after
relocating from Spain Hill. Presented by PARCO with borderless,
cutting-edge curation of everything from art and culture to anime,
gaming and music, the gallery highlights new and appealing work. In
June 2020, it held the photo exhibition ZENGAGAGO by Tomoki
Qwajima, which took as its subject the actress Yumi Adachi, the photographer’s wife, in 419 photos taken of their day-to-day life from 2015
to 2020. Far removed from the polished image of Yumi Adachi as an
actress, many of the photos portray two
independent spirits facing off through
the camera lens, not necessarily typical
expressions of conjugal love, so it was
quite an impactful exhibition for visitors.

Showing Nationwide from September 25, 2020 (showing at CINE QUINTO)
The first animated film for theatrical release based on the famous comic
“The Addams Family,” whose movie version was a major hit in the
1990s, this horror-comedy is about a family who loves the strange and
weird contrary to social convention, a film that can be enjoyed by all
ages, from children to adults.
Directors: Conrad Vernon and Greg Tiernan
Voice actors:	Oscar Isaac, Charlize Theron,
Chloe Grace Moretz,
Finn Wolfhard, Nick Kroll and
Bette Midler
Japanese voiceover:
	Katsuhisa Namase, An,
Fumi Nikaido, Ryuji Akiyama,
LiLiCo and Shota Inoue
Distribution: PARCO, Universal Pictures
© 2020 Metro-Goldwyn-Mayer Pictures Inc. All Rights Reserved. The Addams FamilyTM Tee and Charles
Addams Foundation. All Rights Reserved.

PARCO publishes a variety of genres, from art
books and practical guidebooks to works of
literature. We also profile contemporary
Publishing
artists and creators active in Japan and
overseas, hold events, and develop a wide range of projects
tied to the works we publish.

Banksy: The Man Behind the Wall
We have published the Japanese translation
of a critical mid-life biography of the artist
Banksy, a carefully researched account that
brings the artist into sharp relief. It is invaluable reportage for a global audience.
Author: Will Ellsworth-Jones
List price: ¥2,000 (tax exclusive)

https://art.parco.jp/
https://publishing.parco.jp/
Corporate Profile 2020
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Business Collaboration Group / New Businesses
The Business Collaboration Group includes the Collaboration Business Planning Department, which creates
new business through internal and external alliances, develops the crowd funding service BOOSTER and the
product development project MEETSCAL STORE, and runs the PARCO Urban Culture Institute, which seeks
out new business opportunities. Regarding specific new businesses, the PARCO Complex Business Group is
developing a location service business, which works to generate new revenue sources and a new incentive
to visit stores, and the New Business Promotion Group is developing SkiiMa, a working space business.

Crowd Funding Service BOOSTER
BOOSTER is a mechanism that enables people and organizations that need funds for new
challenges to raise those funds from individuals over the internet. Projects get off the ground
with support that fuses online and real-world resources, including collaborations with PARCO
stores, and are sent out into the world through partnerships with regular people. Jointly operated with CAMPFIRE, one of Japan’s largest crowd funding platforms, BOOSTER is being
developed as an idea-boosting market that gives people easy access to crowd funding, the
best in the industry.
In addition, BOOSTER STUDIO by CAMPFIRE is now open at Shibuya PARCO on the first
floor, a showroom for products created through crowd funding and products at the stage prior
to development for retail stores.

Shibuya PARCO 1st floor
BOOSTER STUDIO by CAMPFIRE

https://camp-fire.jp/booster-parco

PARCO Urban Culture Institute Seeks Out
New Business Opportunities
The PARCO Urban Culture Institute was established in March
2020 to seek out new business opportunities through collaborations with outside resources, complementing the activities of
the editorial department of “ACROSS,” a media outlet that
functions as a think tank focused on Tokyo’s young people,
fashion and culture. The institute will search for new business
opportunities that have resonance with the 2020s, a search
that will be promoted with a multifaceted approach that draws
on open innovation with companies and other organizations in
a broad range of fields.
“ACROSS” performs a variety of surveys, studies and joint
research here and abroad with internal and external resources
based on fixed-point observations it started in August 1980.
Since June 2017 it has also participated in Google Arts & Culture: We Wear Culture, a project of the non-profit Google
Cultural Institute. For nearly 40 years, ACROSS has recorded
the people, the streets and their fashions and communicated
them to the world.

Product Development Project MEETSCAL STORE
MEETSCAL STORE develops products by drawing on its many
connections with creators cultivated in managing its independently curated shops. The project produces original products in the categories of “art,” “souvenir” and “designers” and
products in collaboration with exhibitions at art and science
museums. Its directly managed MEETSCAL STORE Online sells
original products alongside products by promising young creators. In addition, in cooperation with ACID GALLERY/New Star
from Election Co., Ltd., the project is increasing opportunities
for product exposure in the offline world.
www.meetscal.parco.jp

www.web-across.com
Haikei, Dick Bruna shirt
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PARCO CO., LTD.
Business Collaboration Group / New Businesses
Overseas Business

Location Service Business Generates New Revenue
and Store Visit Incentive
The Location Service Business was started in April 2020 to
provide film and video producers locations for shooting TV
shows, movies, commercials, magazine spreads, and promotional videos. The business aims to create new value for
PARCO facilities and diversify revenue through business utilization of our commercial facilities outside business hours and by
generating revenue from traditionally non-revenue zones like
rooftops and building surroundings. The business is also
focused on film location “pilgrimages,” a recreational activity
popular among young
people, as using PARCO
facilities as filming locations
can also be expected to
increase visitors.

Working Space Business SkiiMa
“Between like and like” is the concept for the community-based
working space SkiiMa, whose first location will be in Shinsaibashi PARCO, scheduled to open in November 2020. SkiiMa
is a place for polishing your likes and giving them tangible
form with your friends in the highly stimulating space of a
commercial facility where people and goods are in constant
interchange. Through this space, we hope to create a world
where individuals with talent and ideas can continuously take
on challenges.
https://skiima.parco.jp/

www.parco.co.jp
/location/

Overseas Business
PARCO and its subsidiary PARCO (Singapore) Pte Ltd are working together to expand business operations
in East and Southeast Asia, leveraging the full extent of their expertise in shopping complex development
and operations developed over the years in Japan and overseas. In recent years, PARCO has been
leveraging its network and experience in Singapore to promote the development of “itadakimasu”
Japanese restaurant zones in retail spaces, office buildings, hotels, and other locations in Singapore and
neighboring countries. PARCO has also been expanding its character collaboration cafes overseas and
providing consulting services to support their operation.

Japanese restaurant zone “itadakimasu by PARCO”

“Detective Conan Cafe in Bangkok”

Since December 2016, we have been operating “itadakimasu
by PARCO,” a Japanese restaurant zone featuring seven
restaurants, produced by PARCO, in the 100 AM commercial
facility in the prominent Singapore office district of Tanjong
Pagar. Based on the concept of “Japanese tastes every day of
the week,” the restaurants provide authentic Japanese taste
and quality at affordable prices. With the increase in offices
and residents that has accompanied development in the surrounding areas, the restaurants are performing steadily. The
area was expanded in July 2019 (1st phase) and January 2020
(2nd phase), and three new restaurants were opened.

“Detective Conan Cafe in Bangkok” drew rave reviews when
it was opened in August 2018, so it was brought back for a
second straight year in August 2019 for a limited time. The
cafe featured menu items based on the animated “Detective
Conan” television character, original menu items and movie
scene cards based on the film “Detective Conan: The Fist of
Blue Sapphire,” and numerous novelty products only available at the cafe. It was greatly enjoyed by the many customers who visited.

www.parcoitadakimasu.com

©GA/S.Y.T.

©2019 GA/DCC
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Produced by PARCO Brand
PARCO since its founding has not simply sold things; rather, our business has always been producing new
ways of spending time and enjoying life. We have worked to create distinctive forms of culture as a
communicator of new lifestyles, and this has played an important role in enhancing our corporate brand
and differentiating “PARCO” shopping complexes from competitors.

Seasonal Ad Campaigns
PARCO 2020 Spring/Summer and Autumn/Winter
For our 2020 seasonal campaigns, we formed a new production team after
nearly five years working with the French creative agency M/M (Paris), from
2014 Autumn/Winter to 2018 Spring/Summer and 2019 Autumn/Winter, and
began developing a new visual identity for PARCO with the new production
staff. The new seasonal campaign, “PARCO HEROES,” employs Jamie Reid,
art director of the London fashion and culture magazine “Dazed & Confused,”
as creative director, Frank Lebon as photographer, and Ibrahim Kamara as
stylist. The campaign will be rolled out over the course of the year in collaboration with these young, talented leaders of London’s creative scene.
2020 Spring poster

https://parco.jp/style/

2020 Summer poster

Corporate Message for Discovering and Supporting New Talent
“SPECIAL IN YOU.”
In 2010, PARCO launched the corporate message “LOVE HUMAN.” Staying
true to that sentiment, from 2014 we unveiled a new corporate message,
“SPECIAL IN YOU.” This message drives PARCO to a more powerful focus on
incubation activities to uncover and support talent. Our 13th message featured the female rap duo chelmico, whose formation was sparked by 2014’s
Shibukaru Festival. In the 14th message, we featured the actor Hio Miyazawa,
who played the role of the Incan emperor Atahualpa in “Pizarro,” the first
production staged at the newly reopened PARCO Theater.
www.parco.co.jp/specialinyou/
13th message
Featuring chelmico

14th message
Featuring Hio Miyazawa

Supporting Young Designers and Artists
Asia Fashion Collection
PARCO and Vantan Inc. are jointly involved in measures to discover and incubate
young designers in Asia. For this collection, young designers from Japan, South
Korea, Taiwan, and Thailand compete for the right to appear in international events
such as the runway at the New York Fashion Week, as well as to exhibit a collection at
PARCO. At the New York Stage held in February 2020, we held a fashion show featuring seven brands by young Asian designers which was attended by around 400
people connected with the global fashion industry. We aim to continue developing
Asia’s fashion industry by discovering and incubating young Asian designers.
Group photograph with participating designers of the
February 2020 New York Stage
President Ishikawa of Vantan Inc. (center left)
Executive Officer Mizoguchi of PARCO (center right)
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Produced by PARCO Brand

DANCE DANCE ASIA—Crossing the Movements (DDA)
Collaborating with the Asia Center, a special organization established within the
Japan Foundation in 2014, we have pursued the potential of performing arts through
street dance against a backdrop of independently developing Asian culture. In February 2020, the project reporting meeting was held as a part of the Performing Arts
Meeting in Yokohama 2020 (TPAM). At the meeting, we reported on 2019 activities
based on the past five years of DDA and discussed the potential for joint international
productions going forward through a talk with choreographers, directors and dancers.
In conjunction with this, a free dance workshop was held with members who took part
in DDA 2019’s Tokyo, Hanoi and Bangkok shows.
DDA 2019 Bangkok Show

A Presentation Space for the Next Generation of Women Creators
Shibukaru Festival
The Shibukaru Festival, which began in 2011 at Shibuya PARCO, is a cultural event in
which over 1,000 young creators and groups have participated over the past eight
years from every conceivable genre, including art, fashion, music and performance.
Even after Shibuya PARCO closed temporarily in 2016, the festival carried on, with the
location and format changing to Shibuya CLUB QUATTRO and GALLERY X BY
PARCO in 2017 and Hong Kong PMQ in 2018, and it continued to generate excitement with many people working in collaboration.
In 2019, ahead of the opening of Shibuya PARCO, the festival returned to the
streets of Shibuya and focused on “Shibuya” as its creative theme as well. Ten young
creative teams currently in the spotlight created their own zines each differing in content and form and put them in Shibuya cafes and galleries. Two videos shot primarily
by two creators were also shown on the large video billboards throughout the district.
www.shibukaru.com

Proposing a New Way of Experiencing Art
PARCO MUSEUM TOKYO
PARCO MUSEUM TOKYO, which had been closed due to COVID-19, reopened and
held its first exhibition from June 12, 2020, “TOKYO / MIKA NINAGAWA,” a solo
show of new work by the photographer and video director Mika Ninagawa. The
museum displayed over 500 photographs and videos shot of Tokyo over a period of
two years. The works were also shown online and could be seen using a 3D viewer
that enabled people to move throughout the venue and pan around 365 degrees. It
was a proposal for a new way of experiencing art that allowed art enthusiasts to feel
they were actually present at the museum without leaving their own homes.
“TOKYO / MIKA NINAGAWA”

https://art.parco.jp/museumtokyo/

STAKEHOLDER’S MESSAGE

Mika Ninagawa
Photographer / film director
Photo by Hiro Nagoya

Were it not for COVID-19, I probably wouldn’t have thought of putting the exhibition online. Even
though the state of emergency had been lifted, I knew that most people would still want to avoid
crowds, so I thought it would be an opportunity for as many people as possible to see the exhibition. Of
course actually going to the venue and seeing the works in person is fun and interesting, but now I
think there needs to be greater opportunities to experience artwork online as well. Moreover, doing an
online exhibition means people outside of Tokyo get the chance to see the works as well, and it’s great
that you can re-experience it over and over. I want to do everything I can, and whatever is fun and
makes people happy even a little, I want to share it with everyone.

Corporate Profile 2020
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PARCO SPACE SYSTEMS CO., LTD.
www.parco-space.co.jp

PARCO SPACE SYSTEMS CO., LTD. provides comprehensive services and solutions for every phase of the
creation of a facility, including space design planning and construction, facility operation, and safety
management. Services range from the space product business, which covers aspects of space creation
such as interior design and display presentation, to the building management business, concerned with
the maintenance and management of facility safety and comfort. For shopping complexes, specialty
stores, public facilities, large-scale city hotels, medical facilities, museums, and other facilities where users
value aesthetic design and comfort, we take advantage of PARCO’s deep expertise to help sustain and
enhance the business partner’s asset value.

Service Operations

20

Interior Construction

Advertising Visuals

Cleaning

Facility Management

Interior Design

Hotel Banquet

Construction Administration

Electrical Work

Display / Visual Merchandising

Security

Lighting / LED / ECO

Parking

Property Management

Housekeeping

Information

Dazaifu Station (Nishitetsu Dazaifu Line)
Space design, lighting design, partial construction assistance

Hibiya Shimane-kan (Shimane Prefecture Antenna Shop)
Space design, lighting design, interior construction,
electrical work, displays, etc.

First Avenue Tokyo Station (Winter illumination)
Illumination and Advertising Visuals

Foreign-Affiliated City Hotel
Guest room cleaning, public area cleaning

TOKYO DOME CITY LaQua (Christmas Market)
Event planning and production

PRONTO (Otemachi One store)
Interior construction and electrical work

PARCO Group

PARCO SPACE SYSTEMS CO., LTD.

NEUVE A CO., LTD.

PARCO Digital Marketing CO., LTD.

NEUVE A CO., LTD.
www.neuve-a.com

NEUVE A CO., LTD. develops and operates select stores engaging in multiple businesses, namely wristwatches,
eyewear, cosmetics, men’s accessories, and stationery. As a company that operates unique specialty
stores with a focus on general merchandise, NEUVE A has 151 store locations across Japan (including 47
stores in PARCO complexes) as well as an online store. NEUVE A aims to expand earnings by enhancing its
lineup of original goods, taking steps to develop new business formats, promoting the development of an
omni-channel structure by accelerating its digital strategy, and strengthening marketing.
*As of February 29, 2020

Development of Highly Discerning Select Stores
TiCTAC (Watch specialty shop)
75 (15 in PARCO complex)
	Comprehensive offering of superb watches from Japan and abroad,
from select to originals

ROSEMARY (Cosmetics and accessories specialty shop)
17 (12 in PARCO complex)
	ROSEMARY aims to realize the total possibilities of beauty through
product offerings attuned to women's lifestyles

POKER FACE (Eyeglass specialty shop)
25 (12 in PARCO complex)
Offering high-quality and stylish eyewear options

COLLECTORS (Men’s variety shop)
29 (7 in PARCO complex)
	Offering men's fashion accessories rich in design and functionality
for uses from casual to business

Other businesses
5 (1 in PARCO complex)

Shibuya PARCO 5th floor
TiCTAC update
Strengthened online-to-offline marketing by creating
digital fitting service with AR/VR

Shibuya PARCO 4th floor
Re⇄STOCK
A value/create/maintenance shop proposing the value of being
true to yourself through repair, customization and remakes

PARCO Digital Marketing CO., LTD.
www.parco-digital.co.jp

PARCO Digital Marketing CO., LTD. has a core business of support for ICT utilization at commercial
complexes and provides PARCO support for effective use of digital technologies. It provides multiple
services combining digital and online tools as store operation solutions for more than 300 commercial
facilities and specialty stores.

PICTONA service simultaneously strengthens sales
promotions and reduces labor requirements for commercial facilities

Supporting new commercial space fusing the real and
the digital

Corporate Profile 2020

21

Sustainability at the PARCO Group
The PARCO Group promotes initiatives to earn the trust and satisfaction of stakeholders and raise corporate value
by fulfilling its three key social roles, “Incubation,” “Urban Revitalization,” and “Trends Communication.” We have
also specified six main themes that are promoted to help achieve the SDGs and realize sustainable management.
Please visit our website for further details of our initiatives.  

www.parco.co.jp/en/csr/

Next Generation
Shibuya PARCO puts the spotlight on new creation for the next generation here and abroad, assists in the discovery and
cultivation of the next generation of young talent in digital mediums, provides creative art studios and shops that fuse online
and offline, and offers services for non-binary gender identities.
Refer also to “Produced by PARCO Brand” from page 18.

GAKU creative school for pre-teens and teenagers
GAKU is a gathering place for learning where pre-teens and teenagers (age 10 to 19) can engage with the
fundamentals of creative endeavor. In a wide range of fields, from art and video to music, architecture and
food, artists and designers active on society’s frontlines and progressive educational institutes provide essential creative education for participants. Young people get the chance to actually meet real creators, spend
time and think together with them, and through trial and error go head to head with creation. Through this,
the school aims to expose participants to the unknown in themselves and the world, to get them in touch, in
other words, with the starting point of chaos.

Culture
New value generation, communication, and market creation are a constant occurrence in culture, which at PARCO includes
world-class plays, top-class artwork and PARCO-produced theater and movies. In arts and culture as well, through activities
like street dance, we support the next generation of talent here and abroad.
Refer also to “PARCO Entertainment” from page 14.

Seven venues begin promoting theater, music, movies, art and more from
“Shibuya” as an international tourism city
We have seven venues that promote culture, PARCO Theater for theater, CLUB
QUATTRO for music, CINE QUINTO and WHITE CINE QUINTO for movies, PARCO
MUSEUM TOKYO and GALLERY X for art, and TOKYO PARADE goods & cafe for
food entertainment. At TOKYO PARADE goods & cafe, new forms of food entertainment are offered that foster true uniqueness and singularity. Wholly committed to
the authentic, we provide venues that serve as sacred ground connecting content
and fans.
Shibuya PARCO 8th floor
WHITE CINE QUINTO

Local Communities
Starting with “Urban Revitalization” from the redevelopment of Shibuya PARCO, we are helping increase the attractiveness
of local regions and cities by participating in regional revitalization and providing educational opportunities with the central
and local governments, schools, and individual creators, as well as by supporting reconstruction activities through BOOSTER
and helping solve local issues.
Refer also to “SOCIAL ROLES OF SHIBUYA PARCO” from page 2.

Shizuoka MIRUI Project promotes solutions to new challenges and problems
The Shizuoka MIRUI Project was started in January 2020 to communicate solutions to the new challenges and
problems of business owners in Shizuoka Prefecture using the cloud funding service BOOSTER as well as
support fundraising and fan base building while helping lead projects to success with backup support for
advertising via stores, social media and traditional media from Shizuoka PARCO, Matsuzakaya Shizuoka, and
Shizuoka Shimbun and Shizuoka Broadcasting System. The initiative has resulted in five successful projects
as of May 31.
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Sustainability at the PARCO Group

Environment
In collaboration with our partner tenant companies and other business partners, we promote environmental protection activities, including the use of carbon-free electricity, and work to create commercial spaces with low environmental impact in order
to pass on a sustainable society to the next generation while earning the understanding of customers and community members.
Refer also to “SOCIAL ROLES OF SHIBUYA PARCO” from page 2.

A next-generation environmentally friendly building
The new PARCO Shibuya project was selected as a “Leading Sustainable Building
Project (CO2 Reduction Leader)” by the Ministry of Land, Infrastructure, Transport
and Tourism. It earned high ratings for promoting efficient energy use through digital communication via digital signage of outside environment comfort levels and
building energy usage, and for promoting energy efficiency for overall building
operations through installation of a highly efficient energy system based on a
co-generation system.
Energy usage displayed on digital signage

Work Style Reform
We believe it is important to provide an environment where individual employees feel motivated to make use of their talents. We
are therefore working to create systems and an environment to secure diversity and to promote the creation of a corporate
culture. We also support shop staff administration and improvements to work styles and the work environment.

Supporting workstyles that do not require a specific workplace
By introducing cloud services, upgrading internal groupware, and distributing mobile computers and smartphones to all employees,
we are working to establish infrastructure that allows for work at home and away from the office. In 2019, we introduced the second job
program to help promote employee growth and autonomy and to provide opportunities for demonstrating their diverse talents.

PARCO Group innovation measures
Innovation measures are being carried out to increase knowledge and create new businesses through the process of thinking about
trends and issues in society in interaction with people inside and outside the Group.
I’ UNIVERSITY CAFÉ 
Online discussions on different themes each session are held
by leaders and staff in internal divisions to share knowledge
and ideas and create opportunities for communication.

PARCO GROUP BAR&CAFÉ 
Workshops in a casual atmosphere, with a drink in one hand,
are held for employees to share knowledge from internal and
external sources and exchange opinions on social issues.
PARCO GROUP PITCH 
People involved in new businesses and people further
improving existing businesses hold discussions to discover
new ideas and concepts.

I’ UNIVERSITY CAFÉ

Compliance
In carrying out business operations, the PARCO Group complies with domestic and
overseas laws and regulations, social rules, societal norms and internal company
rules and conducts fair and highly transparent corporate activities.

Compliance training programs
The Risk Management Committee works to ensure rigorous compliance by actively
encouraging employees through continuing training and drills. Anti-harassment training
has been conducted since fiscal 2017 with the intention that all employees participate.
BCP training

Corporate Profile 2020
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About PARCO
Corporate Profile

(As of February 29, 2020)

Company Name

Non-consolidated Operating Revenue

PARCO CO., LTD.

¥89,963 million (Fiscal 2019)

Headquarters

Number of Locations

1-28-2 Minami-Ikebukuro, Toshima-ku, Tokyo 171-0022, Japan

PARCO*
17
ZERO GATE
11
Other New Formats 2

Head Office

Shibuya First Place Bldg. 8-16 Shinsencho, Shibuya-ku,
Tokyo 150-0045, Japan

* Does not include Shinsaibashi PARCO scheduled to open in November 2020.

Number of Tenants

Founded

2,178 (As of May 30, 2020)

February 13, 1953

Group Companies

Paid-in Capital

• PARCO SPACE SYSTEMS CO., LTD.
• NEUVE A CO., LTD.
• PARCO Digital Marketing CO., LTD.
• PARCO (Singapore) Pte Ltd
(Southeast Asia Shopping Center Development)

¥34,367 million
Employees

647 (male 355, female 292) (As of May 30, 2020)
Consolidated Employees

2,555 (As of May 30, 2020)

Organization Chart

(As of September 1, 2020)
General Meeting of Shareholders

Nominating and
Compensation Committee

Board of Directors

Auditor

President

Group Audit Office

Sustainability Committee
Compliance &
Risk Management Committee

Management Committee

Corporate Group

Business Collaboration Group

Corporate Planning Department

Public Relations Department

Related Businesses Promotion
Department

Secretariat of the Board of Directors and
Nominating and Compensation Committee

Business Structure Reform and
Internal Control Department

Group Information System
Promotion Department

PARCO Complex
Business Group

New Businesses
Promotion Group

Business Policy Department

Working Space Business
Department

Market Creation Department
Store Management Department
Promotion Department

Investment Committee

Wellness Business Department
Shinsaibashi Planning Office

CRM Promotion Department
Digital Promotion Department

Collaboration Business Planning
Department

Merchandise Business Planning
Department

Social Innovation Department

PARCO Urban Culture Institute

Business Format
Creation Business
Group
Business Development

Real Estate Strategy
Group

Department

Urban Development
Department

Multi-Business Format
Sales Department

Project Development
Department

Multi-Business Format
Operation Department

Assets Solution Department

Entertainment
Department

Overseas Business
Promotion Department

Accounting & Finance
Department

Personnel
Department

Accounting Coordination
Department
Administration and
Legal Department

Architectural Department

ZERO GATE Business
Department

Space Design Department

Business Management
Department

Estate Management
Department

City Complex Group

Community Complex Group

Shibuya

Ikebukuro

Urawa

Chofu

Kichijoji

Ueno

Kinshicho

Tsudanuma

Hibarigaoka

Nagoya

Shinsaibashi

Fukuoka

Sendai

Hiroshima

Sapporo

Shizuoka

Shin-Tokorozawa

Matsumoto

PARCO Group Part of J. FRONT RETAILING Group
The J. FRONT RETAILING Group aims to grow and develop as a ‘Multi Service Retailer’ beyond the framework of retailing with
Daimaru and Matsuzakaya department stores and PARCO shopping complexes among its core businesses. The PARCO Group
leads the real estate business of the J. FRONT RETAILING Group, which centers on operation of PARCO shopping complexes.
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Corporate History
1953

Feb.

Established Ikebukuro Station Building Co., Ltd.

1954

Oct.

With the capital participation of Marubutsu Co., Ltd.,
the company shifted operations from the management of the Ikebukuro Station Building to the
operation of department stores

1957

May

1969

Jul.
Jun.

Tokyo Marubutsu Co., Ltd. became a registered
stock with the Osaka Securities Dealers Association
Tokyo Marubutsu closed; commenced preparations
for the establishment of the PARCO store

Nov. Opened Ikebukuro PARCO
1970

Apr.

Changed company name to PARCO CO., LTD.

1973

Jun.

Opened Shibuya PARCO
Opened PARCO Theater (former Seibu Theater)

1975

Aug. Opened Sapporo PARCO

1977

Jul.

1980

Sept. Opened Kichijoji PARCO

1981

Sept. Opened Shibuya PARCO PART 3

1983

Jun.

Opened Shin-Tokorozawa PARCO

Aug. Opened Matsumoto PARCO

1987

Jan.

Stock listed on the 2nd Section of the Tokyo
Stock Exchange

1988

Jun.

Opened Shibuya CLUB QUATTRO
(former QUATTRO by PARCO)

1991

2002 Apr.

Opened Shibuya ZERO GATE

2003 May

Adopted “Company with Committees System” (later
renamed “Company with Three Committees” System)

2005 Feb.

Opened Pedi SHIODOME

2006 Mar.

Credit card PEC Card renamed as PARCO Card

2007 Mar.

Opened Shizuoka PARCO

Oct.

Opened Urawa PARCO

2008 Aug. Opened Sendai PARCO
2010

Mar.

Opened Fukuoka PARCO

2011

Apr.

Complex format of Shibuya ZERO GATE changed

2012

J. FRONT RETAILING Co., Ltd. acquired
33.2% ownership stake
Aug. J. FRONT RETAILING Co., Ltd. acquired
65.0% ownership stake

2013

Apr.

Opened Shinsaibashi ZERO GATE
Opened Dotonbori ZERO GATE

Oct.

Opened Hiroshima ZERO GATE

Oct.

Opened Nagoya ZERO GATE

2014

Mar.

Nov. Opened Fukuoka PARCO New Building
2015

Mar.

Expanded floor space of Fukuoka PARCO
Opened Nagoya PARCO midi

2016

Feb.

Opened Sapporo ZERO GATE

Jul.

Opened Sendai PARCO2

Aug. Stock listed on the 1st Section of the Tokyo
Stock Exchange

Aug. Temporarily closed Shibuya PARCO (PART 1, PART 3)
for redevelopment

Sept. Established PARCO PROMOTION CO., LTD.

Sept. Opened Hiroshima ZERO GATE2

Apr.

Launched PEC Card

May

Opened Chofu PARCO

Jun.

Opened Nagoya PARCO

Sept. Acquired stake in SEIDENKO CO., LTD.

2017

Oct.

Opened Hibarigaoka PARCO

Mar.

Changed company name from PARCO-CITY CO., LTD.
to PARCO Digital Marketing CO., LTD.

Nov. Opened PARCO_ya Ueno
Opened Kyoto ZERO GATE
2018

Nov. Established PARCO (Singapore) Pte Ltd
1993

NEUVE A CO., LTD. started operations

Sept. Opened Hiroshima PARCO New Building

Opened Tsudanuma PARCO

1984

1989

Jun.

Changed company name to Tokyo Marubutsu Co., Ltd.

Dec. Started operation of department store under the
name Tokyo Marubutsu
1963

2001

Mar.

Opened Harajuku ZERO GATE

Sept. Opened Sannomiya ZERO GATE
2019

Mar.

Opened Kinshicho PARCO
Opened SAN-A Urasoe West Coast PARCO CITY

Mar.

Opened Ikebukuro P’PARCO

Jun.

Apr.

Opened Hiroshima PARCO

Aug. Opened Kawasaki ZERO GATE

1996

Apr.

Expanded floor space of Matsumoto PARCO

1998

Nov. Opened Nagoya PARCO South Building

1994

2000 Mar.

Established PARCO-CITY CO., LTD.

Nov. Opened Shibuya PARCO
2020 Mar.

Became wholly owned subsidiary of
J. FRONT RETAILING Co., Ltd.
Delisted from Tokyo Stock Exchange

Sept. Merged SEIDENKO CO., LTD. and
PARCO ROMOTION CO., LTD.; adopted new corporate name of PARCO SPACE SYSTEMS CO., LTD.
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